NTa 5

KaO opoiwon
NKav oTov avepwTro



T E£IKOVO

NTa TOU avOpwTToUu va
OO€l TNV AOYIKN, TNV

B. . —0avlpwTrog UTTopEi
VO OKETTTETAI EAEUBOEPQ, va atropaailel, va
TTPATTEI K.A.TT.



uoiwaon

avOpwTtroC va £pOcel
KOVTA OToV O€0, va Vivel



pa e yne
vor ¢wng

NG, GNUAIVEI TNV UAIKN puon
0 AvOpWTTOC £ival UAN,

e 3. “rrvon dwng’, 0 avBpwITrog £x&l Kal yuxn ,
aBavarn, TTou ToV OIAPOPOTIOIE] ATTO TA
AAAa dnuioupynuaTa



PA Kal YUVaikac oTnv
BiSAo

TO €ival KOKKOAO aTro 1A
oAapKa aTtro Tn oApPKaA Pou”

la louAiTTa “a1td 1O i010
paua e ToV avopa’



yamn
TTANCiov oou oav ToV

OTTOIOC AVOPWTTOC EXE

PTATWGS XPWUATOG, PUANG,
€0vouc K.A.TT.



TTEIiVLWON

Ival O TTPWOG Ba TTPETTEI
G 1T OAOUC KI O

TQ TTOOIO TWV PHABNTWV TOU
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